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Read more about Barb on the Meet Barb Mayfield page in the front of the book, or on this page at 
NutritionCommunicator.com: https://www.nutritioncommunicator.com/my-journey 

What led you to contribute your time and expertise to writing Communicating Nutrition? 
This is the book I needed when teaching nutrition communication. Writing and editing this book has 
allowed me to leave the profession of dietetics with a lasting legacy. 

What is the impact you hope this book, and specifically the portion you helped write, has on the 
profession of nutrition and dietetics?  I hope this book serves as a valuable resource future and current 
nutrition professionals turn to often, and that it ignites their passion for communicating nutrition. 

What is one piece of advice you would like to share with current and future nutrition communicators? 
You have a unique voice. Find it. Share it. Be an audience-focused, evidence-based agent for change. The 
world needs you. 

Connect with Barb: 
Website:     https://www.nutritioncommunicator.com/ 
Email:        barb@nutritioncommunicator.com    
LinkedIn:     https://www.linkedin.com/in/barbara-mayfield/ 
Facebook:   https://www.facebook.com/NutritionCommunicator/ 
Twitter: https://twitter.com/NCommunicator 
Instagram: https://www.instagram.com/nutritioncommunicator/  
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